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Winners of Awards for 


Refreshment Merchandising 


Presenting the Six Theatre and Concession Managers Cited for the 
First Merit Awards for Outstanding Snack Service Promotion. 


MRS. ROSELLA NEWMAN: Em- 
ployed by the Confection Cabi- 
net Corporation, Newark, N. J., 
for the past five years, she is the 
refreshment stand manager at 
Loew's Victory and Majestic the- 
atres in Evansville, Ind. Prior to 
that she was chief clerk for Rem- 
ington Rand in their Evansville 
office, and during World War II 
she was executive secretary to 
the Jewish Welfare Board and a 
USO director. Married for 21 
years, Mrs. Newman is the mother 
of three children. 


FLYNN STUBBLEFIELD: Before 
joining Wometco Theatres, 
Miami, Fla., for whom he now 
manages the neighborhood Tower 
theatre in that city, Mr. Stubble- 
field worked for nine years for 
a circuit in Louisville, Ky. All his 
39 years of business experience 
have been in the publicity and 
theatre field. He has worked for 
Wometco in all phases of its 
operations. Born in Clarksville, 
Ind., he attended school in 
Washington, D. C. He is mar- 
ried and has two sons. 
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ALLAN EASSON: Having joined 
the Famous Players Canadian 
Corporation in 1924, he is now 
manager of the Oakwood thea- 
tre, Toronto, which position he 
has held since 1933. He began 
his theatre career at the Grand, 
Hamilton, Ontario, later being 
moved to the Savoy there as 
assistant manager-treasurer. 
After that he went to the Capi- 
tol as treasurer and later to the 
Tivoli as manager. In 1932 he 
was made manager of the St. 
Clair in Toronto. 


KEITH PETZOLD: Now general 
manager for Jesse Jones Thea- 
tres, Portland, Oreg., to which 
post he was appointed last year, 
Mr. Petzold won his Special 
Merit Award for promotional 
stunts he conceived while man- 
ager of J. J. Parker's Broadway 
theatre in Portland. He was also 
publicity director for the latter 
circuit. He has been in the mo- 
tion picture business for nearly 
half of his life, working his way 
up from an usher's position at 
an early age. 


EDGAR C. LAMOUREUX: Now 
manager of the Palace theatre in 
Windsor, Ontario for Paramount 
Windsor Theatres, Ltd., he be- 
gan his career in 1929 at the 
Tivoli theatre, Windsor, as an 
usher. In 1933 he was transferred 
to the Capitol theatre as assist- 
ant manager, and from there he 
went to the Empire in 1936 as 
manager where he remained un- 
til going to the Palace in 1952. 
He is active in many organiza- 
tions connected with the motion 
picture industry. 


FREEMAN SKINNER: At pres- 
ent manager of Famous Players’ 
Paramount theatre in Halifax, 
Nova Scotia, he started with 
that circuit as an usher 16 years 
ago. Since then he has been 
manager of the Oxford and 
Orpheus theatres, both in Hali- 
fax, the latter having been re- 
built in 1950 and renamed the 
Paramount. Mr. Skinner has won 
many exploitation awards during 
his career, the latest being for 
his campaign on the film "Gil- 
bert and Sullivan." 
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CANADIAN FILM WEEKLY 


At the IPA Canadian Regional Convention in Toronto 


The fourth regional convention of the International Popcorn Association, 
held in the King Edward Hotel, Toronto, under the co-chairmanship of J. J. 
Fitzgibbons, Jr., Theatre Confections Limited, and Sydney Speigel, Super Pufft 
Popcorn, heard authorities on every phase of the concessions field. Those 
present participated in open forums after the speakers, enjoyed an excellent 
lunch as guests of Coca-Cola, and received souvenirs and prizes of the 
occasion. 

The top photo shows Bert Nathan and Thomas J. Sullivan, respectively 
president and executive secretary of the IPA, with Al Easson, manager of the 
Oakwood Theatre, Toronto, who won binoculars. The bottom photo shows the 
luncheon, with Sullivan, Speigel, Fred Allen of Coca-Cola and Fitzgibbons at 


the head table. 
rr 
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J. J. Fitzgibbons, Jr., Allan Easson 


J. J. Fitzgibbons, Jr., president of The- 
atre Confections Limited, personally de- 
livered recently their Motion Picture Herald 
Special Merit Award Certificates for Better 
Refreshment Merchandising to Allan Easson 
and Edgar C. Lamoureux, managers respec- 
tively of the Oakwood theatre, Toronto, 
and the Palace theatre, Windsor. Both are 
Famous Players Canadian houses. 

Easson and Lamoureux are two of the six 
winners of Special Merit Awards in a con- 
test involving hundreds of theatre managers 
and concession-stand operators in the 
United States and Canada. The other 
Award winners are: Mrs. Rosella Newman, 
Loew's Victory theatre, Evansville, Ind.; 
Flynn Stubblefield, Center theatre, Miami, 
Fla.; Keith Petzold, now an executive with 
Jesse James Theatres, Portland, Ore., who 
won his Award as manager of J. J. Parker's 
Broadway theatre of the same city, and 
Freeman Skinner, Paramount theatre, Hali- 
fax. 

The certificates read as follows: "Motion 


Mr. Fitzgibbons, Edgar C. Lamoureaux 


Picture Herald Better Refreshment Mer- 
chandising Special Merit Award. In recog- 
nition of superior skill and enterprise in 
Theatre Refreshment Merchandising this 
Certificate is awarded to (name of winner)."' 
They are signed by Martin Quigley, Jr., 
editor of The HERALD. 

To be eligible for an Award, the theatre 
manager or concession stand operator must 
send in a story and/or pictures demonstrat- 
ing a merchandising method or promotion 
which helped increase refreshment sales. 
Reports considered of general interest by 
the editors will be published in the Better 
Refreshment Merchandising section, with 
full credit given to the contributor. Con- 
testants may be employees either of the 
theatre or of an independent concession- 
aire actively and directly involved in the 
refreshment operation. 

The entries are then judged annually by 
a specially qualified board. In addition to 
the Special Merit Awards, there are a num- 
ber of Honorable Mentions. 
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A "Do-It-Yourself Display Promotes Popcorn and Ice Cream 


Popcorn and _ ice 
cream were energeti- 
cally promoted at the 
Oakwood theatre in 
Toronto, Canada, by 
the elaborate display 
at right as conceived 
and executed in true 
"do-it-yourself" fashion 
by Manager A. Easson 
(who was, incidentally, 
one of the winners 
of Motion Picture 
Herald’s first merit 
awards for better re- 
freshment merchandis- 
ing last year). 

The display to the 
right of the stand is 
animated; it is 5 feet 
high by 2 feet square. 
The top section is a 
representation of the 
inside of a theatre with 
cardboard figures of people seated watching a screen. The screen 
itself is a 4-foot endless’ belt of sign-cotton with selling copy letters 
on it in different colors. so that when it is slowly moved up it gives 
the effect of a creeping trailer. 

A small electric motor is used to turn 4-inch wood rollers; the top 
roller is covered with fine sandpaper to keep the sign from slipping 
and two showcase lights back of the screen illuminate it. In the 
photo the trailer is stopped at a frame promoting "Super Pufft" 
popcorn; other copy sells Borden's ice cream bars and 25c-size pop- 
corn boxes (these "take-home" boxes are shown on top of the display). 

The bottom of the display has its own small motor to rotate a 
turntable slowly. Displayed in the center of the turntable is a colored 
container of popcorn surrounded by Borden's ice cream bars with 
the wrappers open on the end to reveal the product. These bars 
are of wood painted dark brown but "look like the real thing," Mr. 
Easson states. This display is backed by a mirror and hidden lights 
above. Constructing these displays took about 35 hours of his time, 
and he worked on them at odd hours and Sundays at home. 

In preparing the pennants, Mr. Easson first felt he had "'pulled a 
boner" as he purchased remnants of color felt in different colors and 
planned to have them stenciled at a sign shop. When he was told 
that this couldn't be done, but that they would have to “make it a 
silk screen job"' which is expensive, he resorted to ''do-it-yourself." 

He explains that he first made a layout of the word "popcorn" on 
cardboard and cut it out with a sharp knife. Then on an odd night 
home from the theatre he started in at 5 p.m. and by midnight had 
32 pennants finished with his stencil—and none of them spoiled! He 
used thick white paint, and the job was perfect. 

As a further promotional device for popcorn, Mr. Easson staged 
a coloring contest for youngsters with prizes of silver dollars and 
admission passes. The sign announcing the contest is reproduced 
at top right and below is a close-up of the back bar sign. 
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